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THANAPONGPHAN - lfJuf'iU's"nmllf\:@‘Wmu1s:uuﬁlﬁaaﬁaoﬁu Digital Transformation tALLNDYANSCINIVA LINND

100 2vANs Avucis:Au Startup, ssfivuunanalivua:vunatan (SMEs), usnionsuvunatikod

Thanapongphan Fhanyarattakul ‘?@ ' (Large Enterprise), UsSGnumsLIUOAIOKANNSWE KUDEVIUSIMSLA:STIF KD OaDadu
8/ ovANslUuadvKINIS

- 3nensanu Digital Transformation, Digital Business, entrepreneurship ua: Digital Marketing
(ALNKUDYVIUNIAST IDNBU LLa:anIUUNISANUICIIG

NISANUY
Columbia Business School MI I CHULALONGKORN
4- AT THE VERY CENTER OF BUSINESS™ MANAGEMENT STANFORD !ME& B}JSNE.SS SCHOOL

UNINVERSITY

EXECUTIVE EDUCATION

- Columbia Business School’s course on Digital Strategies for Business: Leading The Next-
Generation Enterprise

- MIT's course on Innovation of Products and Services: MIT's Approach to Design Thinking

n m Thanapongphan.Thanyarattakul - Accel REE USA program hosted by the Stanford Technology Ventures Program (STVP - the
entrepreneurship center at Stanford University's School of Engineering)

- Master's of Business Administration Program in International Business International Program
(IMBA) - Global Entrepreneurship

- Chulalongkorn University, Bachelor of Commerce and Accountancy, Major in Marketing

www.thanapongphan.com
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- Get Your HR Ready in the Age of Digital Transformation 103guAIWWSDUSUADIWAMYASYTKLUDY HR tuga 4.0
BIG DATA: EXECUTIVE COURSE, How to Build Data as a Strategic Asset ddgnisri Data Strategy ua: Big Data uovovAns i PTT Digital
- Digital Transformation & Innovation In Today's Business World ukrangas “Sngnmsithudanssy twomsugodutus:aulan (oua.) INNOVATION

LEADERSHIP FOR GLOBAL COMPETITIVENESS (ILG)" valay GLOBAL COMPETITIVENESS ACADEMY (GCA) FMUUWDMSWUVIU UKISNENdeFU

T H A N A p 0 N G P H A N - 511 “Usziudnnylunisdanisidonagns” tukddo “Digital Transformation” TasomisuseynunIndnsSuruskis X-MBA Atu:wcdsemaasua:mMsunyd UK
SngnaysssumMans

Thanapongphan Thanya rattakul @68/ KoUo IMC (Integrated Marketing Communication) In Digtial dSurangasuscynunlndiuuusudua:msaala AtU:wWItIBgAMdasLa:NMsunds dnav
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- Transformation in Action tulasvnis “Train the Coach : Accelerator 40" TnsomswcuunlAs wa:AUNuAIUSSAD ua:duinalulad MoFenaaIKNSSY
4.0 dSalay d&unviudvidsusaikfinpvunanaliviiauulqaou (d82.) ua: anuuwauunsdaikfinvuianaivuazuvuiasisu (ISMED )
e - Digital Transformation : Organization Transformation, Recruitment & Selection tulnsvnisausurangas BBL People Manager : Manaing People for
Sucesss Sun 10 SalagAUIIEAIUSNILA:WUUNRPUSKISNVSSADUKVUKIINENdusssuMaas (CONC) ua: sunAsnsoinw s1ia (UKsu)
- usvenglunangas TLCA Executive Development Program (EDP) Class of Year 2018 tukdUo "Strategies for Scaling up your Business” dalag&aun
AUUSUNoan:1Jgulng

R N

- Win First in Digital Era & Refine Your Organization with Digital Transformation tuviuduuul Get Workforce Ready to Compete In The Age of
Digital dalag an1du U23 Academy (Shool of Business Invention) Tagusdn n ns wWosadnnw d91na sounu ICDL (The International Computer Driving
Licence) metanismnuuooyalsyciuassusovAINaIIsSnAIuAdUWILORSUKVYIsU (The European Computer Driving Licence Foundation : ECDL) uax:
daurAuUsSUNDan:lGaulng (TLCA) Anarardannsweukous:inATng (SET)

- Digital Transformation in Travel & Tourism Industry d1nSukangasnisuSKISMSHDVIAYIFIKSURUSKISS:AUFY SUR 2 (Tourism Management Program
for Executives -TME2) Salag nisnovlAgdurkvUs:inAlNg (nnn.)

- Digital Transformation - Intensive Course (2-Day Program) nAoS$d Exclusive dnsSugusmis A SCB Academy

- "WWalaniAl IWUANU:sovSUadapalWalomamsuiedaqnoadiv’ A SCG Retail & Services Academy

: I - The Competition : Disruption and Platform For Business A PTT Digital

R ‘ - Innovation by Best Practice a$1vduuuuavAnsiKoudanssy A PTT Digital

- Design Thinking Workshop a$wavAnsukoudanssu adguudaa Design Thinking A PTT Digital

- Transforming All Channels To Influence Purchasing Decisions, Loyalty, And Advocacy In The Digital Age d&nsSurangas OmniChannel Shopper
Marketing & Experience Management Conference 2018 valag Asia Business Connect

- Digital Marketing Trends 2018 tusigviu AUAS3DISO8 DN INIFAINIVEDY MCOT9

n m Thanapongphan_Thanyarattaku| - Digital Transformation in Retail : The New Retail tuviu AIS Channel Conference 2017

- Digital Transformation in Retail tuviu iRetail Thailand Conference 2018 dnSurUs:nounisua:PusKistugaainssumMUanuovus:inAlng

- Digital Brand Journey & New Brand Engagement : Innovations in New Branding & Brand Engagement to Win the Hearts of Customer drsSu
nandas DIGITAL BRANDING & SOCIAL MEDIA MARKETING SUMMIT 2017 salas OMEGAWORLDCLASS Research Institute

www.thanapongphan.com - D?g?tal Marketing a’fms“,u slep Technolog)./ Markoetir:g n1n5151n1fc1a10 _nfu:wwhfﬂziamhmsilia:msdrgz's' Qmaon.snjum:‘mma_ia ) o
- Digital Transformation ua: Platform Business d1sSu KangQsuSKisSSNDUKIUTUNO-UNUSKIS (MBA -Executive) AtuswitdsgAastazNMsunys oiiav
NSOUUKIdNYIAY
- Digital Transformation ua: Platform Business drSu nangasousulasomswauuiluskis Mini MBA atuzwitdsgmasua:Nsuctysd ukidnenagsssumaas
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