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Reimagine the Enterprise: Asia Pacific Survey
291 respondents, 10 countries
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ClOs in Asia are seeking a RUEIN{JIMEINEEsJeleEldl in reimagining the enterprise

ClOs in Asia Pacific have radically different ClOs have a unique opportunity with disruptive ClOs need to be more strategic in
priorities in a new digital world technologies to reimagine the enterprise shaping business transformation
Current Priorities: Top 4 Disruptive Technologies: Top 3 Barriers in Adopting New Technologies:
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More than half of CIOs (53%)

Priorities in the Next 3 Years: 's polled allocated 11% - 30% of their
riorities in the Next 3 Years: a budget towards new technologies; The 4 Most Important Internal Stakeholders
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expect to increase IT
spending on new
technologies next year.




4 Most Disruptive
Technology trends

Mobility

52%

Internet of Things

449

Big Data

41%

Social

38%

(12. What are the top 3 technology trends you would consider as disruptive to your organization?
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4 "Megatrends” are driving a data revolution

44% of users
(350M people)
access Facebook
via mobile
devices.

50% of

millennials use
mobile devices to
research products.

Mobility
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70% of US.

smartphone
owners regularly
shop online via
their devices.

60% of U.S.

mobile data will be
audio and video
streaming by 2014.

3 8% of people

recommend a brand
they “like” or follow
on a social network.
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5 OO M Tweets

are hosted on
Twitter each day.

1in4
Facebook users
add their
location to
posts

(2B/month).
Brands get

100M

Facebook “likes”
per day.

Mobility

Social

Gaming consoles are

now used an average m Q l
f
1.5 hrs/wk N f

2/3 of the world's

33% of 81 will
be consumed via mobile data traffic

to connect to the
Internet.
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handheld devices will be video by
Cloud by 2013. 2016.
Big Data
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80% growth of

unstructured data
is predicted over
the next five
years.

8 zettabytes of
digital data will be
in use worldwide in
2015, up nearly
500% from 2010.
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Mobile has become the new normal
The influence of consumer technology and always-on connectivity

"The nature of work has changed. Collaboration, data analysis, and mobility are now
critical levers for labor productivity. Yet, 60% of employees globally believe IT is

ineffective at providing these capabilities”
—IT Impact Report: Five Key Findings on Driving Employee Productivity. CEB. Q1 2014.

time spent using digital media overtook

In time spent watching TV

Q ZO%\ of enterprise BYOD programs will fail
| 2013|

By 2017 mobile users will provide ©
By 2015, most apps will synch, collect and analyze personalized data streams to more @
deep data about users and their social graph than 100 apps and services, every day

@ 1/3 work on-premises, but frequently collaborate

0 . .
ﬂ- away from their desks. 70% of these employees ] 60./0 will opt for mobile customer
are unhappy with their mobility capabilities. “ service applications as first option



The cloud-first world has become the new normal
Enabling business agility, speed and innovation

"Cloud is often part of cost-cutting discussions, even though its ability to cut costs is
not a given. There are also many reasons to talk about the capabilities enabled by

cloud computing: agility, speed and innovation!
—Smith, David Mitchell. Hype cycle for cloud computing, 2013. Gartner, Inc. July 31, 2013.

significant " . e
1 :-]/2 of COs Hybrid cloud computing" is

/4 min.tmelntsdln replacing “cloud computing” as a
public clou more than half of their company's ~ catch-all umbrella term

business to be running over

public cloud by 2020 Through 2017, 80% of large

enterprises will restrict their

offCI(?s will §o:rr]ce all 1 @ private cloud data center services
EIT)[IJCC? bayPZFDSZI(r)] € /2 = agility is primary to less than 20% of their total

motive for cloud o data center services
3




A mobile-first,
cloud-first world



- Microsoft Azure

Sringing Clouc
to your Enterprise




Why consider the cloud?

Speed Scale Economics




Cloud Platform

A trusted services platform for government scenarios

!'I! Speed
2§

Economics
Storage Network Compute

\_ 4

Designed to meet Government standards

Microsoft System Center

On-premises Microsoft Azure Service Provider
datacenter



Cloud innovation presents challenges for IT

How do | integrate
with my existing

IT investments?

What about
my heterogeneous,
complex IT landscape?

A\ What about security
and compliance?




Enterprise . . .
needgp @ Integration | Heterogeneity Security




Virtualization

Enterprise @
needs

Integration

MICROSOFT
©)
Identity Data

CONSISTENT Platform
PLATFORM  J (Lo o

ON-PREMISES PROVIDER

. e 2
Microsoft Azure @ On-premises N DevO#ps
fundamentals AND Cloud Developggent and mgmt
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Enterprise
needs

Microsoft Azure
fundamentals

©

Security

2

Trustworthy

TRANSPARENCY

ISO 27001
Cloud Security
Alliance (STAR)

Industry standards

Yearly audits

Independently verified

$

Monthly SLAs

Regulatory
compliance

Trust center

Real-time status

Service dashboard



Enterprise
needs

Microsoft Azure
fundamentals

©

Security

2

Trustworthy

TRANSPARENCY

Count on your existing relationship

24x7x365

Enterprise-ready
support

Attach to
your EA

Enterprise ready
procurement

MCS, CSS,
Partners

Trusted advisors



TRANSPARENCY

Enterprise
needs

Security

FISMA Cert

First 1SO 27001 cert

/ \ First SAS-70 cert

5 Office 365
Security Development Sy \Ai
Lifecycle £3 Windows Azure
DiIN
Trustworthy Computing Microsoft g
Directi ; )
irective Online Services
£7 Windows Live
1st Data
Center
@@ Windows Live
. Messenger
0 ~< Hotmail
msn™
Microsoft IT
1989 1994-95 1997 2002 2004 2006 2008 2010 2012

Today, we manage 200+ global services, running 24x7

M ICI’OSO]CJ[ AZU e * 9.9 billion messages a day via Windows Live Messenger
]CU nd 3 menta | S Tru StWOt’thy * 600 million unique users monthly on Windows Live and MSN

* 1 Petabyte+ of updates served monthly Windows Update

* 5M LiveMeeting conference minutes per year
+ 200 billion+ authentications through Windows Azure AD




Microsoft Azure delivers.
Enterprise ready by design.

Integration | Heterogeneity Security

ol
1

Open, Broad,
F|e><|b|e

WHAT IS AZURE..?

AND

On-premises
AND cloud




Huge infrastructure scale is the enabler

19 Regions ON

datacenter capacity around the world...and we're growing
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o )
Australia East
Sydney

Brazil South
Sao Paulo ’

Australia West
Melbourne '

100+ datacenters — ¥
One of the top 3 networks.in orld (coverage, speed, connections) = s
2 x AWS and 6x Google numBer of offered regions Bl ocerational [l Announced

G Series — Largest VM available in the market — 32 cores, 448GB Ram, SSD... * Operated by 21Vianet



Store, backup, recover your data

Scenarios to
get started with
Microsoft Azure




=" Microsoft

Collaborating Like a
Network:

Accelerating Team

Productivity with Social
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Geographic & functional silos slow down internal
collaboration

O of the work week is spent
6/‘ A) coordinating collaboration

(McKinsey, 2012)




As well as external collaboration

LRTRIRTIRTRTIR IR

6 60/ of collaboration time is spent working with people
O

who do not sit nearby, including people outside
the organization qoc, 2012)




We need a better way to collaborate.



Work like a network.

@ ©

g g
Built for business.

Comprehensive & connected.
Familiar applications.

@) 6 (®




Adapt & respond faster though
social collaboration




’ Work better
together

37% improvement in project
* collaboration.

Inside Communication, 2012



Get everyone on the same page

Work

Together

Enable teams to self-organize, get aligned and work together efficiently
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Work

Collaborate seamlessly on documents

Share, co-edit and discuss content in real time

@3 PowerPoint Online | Garth Fort Marketing Campaigns FY14 share [ .
Yammer Conversations
FILE HOME INSERT DESIGN TRANSITIONS ANIMATIONS VIEW Tell me what you want to do v OPEN IN POWERPOINT
- . g
L [
1 a 2% Y
Paste New Shapes Pandora
Slide _4 -

Undo Clipboard Delete Slides Font

Drawing »n Garth Fort
To All Company, Katie Jordan, and Bonnie Kearney

Katie Jordan Bonnie Kearney can you please
review by Thursday?

Like - Reply - View Conversation - Monday at 2:12pm
« Katie Jordan likes this

Katie Jordan
Can we please schedule a call to discuss Sales
numbers today?

Like - Reply - View Conversation - Tuesday at 6:12am

& Anne Wallace likes this

»n Garth Fort
To Product Launch and Anne Wallace

Anne Wallace can you please provide feedback
by Friday?
ENERGY EFFICIENT TV Sl s
ike - Reply - View Conversation - Tuesday at 6:00am
MARKETING CAMPAIGN.

< Anne Wallace likes this.
Garth Fort | March 2014

M Anne Wallace
= Will do!

Like - Reply - View Conversation - Tuesday at 6:06am

by

W Executive Summary A
* Contoso and Northwind have a lone and trusted relationshio that spans more than three decades. v

SLIDE 1 OF 5 HELPIMPROVEOFFICE =nNoTes | B &




Keep team projects moving—even on the go

Engage in conversations & access content anytime, anywhere

Contoso
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B S50¢ 19 replies
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Collaborate
beyond your
business

20% improvement in supplier
partner satisfaction.

Yammer Business Trends Customer Survey, 2013




Collaborate beyond your business
Improve employee, partner & customer satisfaction by evolving with their changing needs

) Office 365

Outlook Calendar People Yammer OneDrive Sites eee

External Partner Network
BA Inbox

> Garth Fort
mﬁg\m

Groups ®

V= Home

All Network
Q, Browse Groups

== Create Group

#® Networks - 5
< Admin -

I

Q, Search for people, groups and conversations

L1 ShareanUpdate & AddaDoc/image B PostaPoll More ~
What are you working on?
Top - All - Following o

£

Follow

Max Stevens
To All Network

We're planning to update in-store displays next quarter. | would love

to get your input.

In-Store Displays
Uploaded to All Network » Files

Lo bl

Like - Reply - Share - More - December 16, 2011 at 3:03pm

n Garth Fort
ﬂ&\d Great idea! Excited about how this will drive revenue for both of
our companies going forward.

Like - Reply - Share - More - December 16, 2011 at 3:04pm

B\Velgle

Business

Garth Fort « & 2

i-'_ Invite ase

see all

App Directory

4 new featured apps added to the App
Directory this week.

Add people to this network Add

Network Resources

Network admins can post files and

Notes here for quick access b

everyone in their network. Upgrade
your network to become a network
admin.

Upgrade Your Network

Related Networks

Fourleafconsulting.org (parent)




B\Velgle

Business

Share documents—without the pain
Store and exchange files with OneDrive for Business

[ Office 365

Outlock Calendar People Yammer OneDrive Sites «»e  Admin ~ JECERGNTTIRSEE o T ]

BROWSE FILES LIERARY

P search OneDrive

My Documents
Followed Documents
Shared with Me

Site Folders

CneDnve @ Contoso

Documents

®new 7 upload & sync

v D Mame Modified Sharing Modified By
3l Attachments ... March 24 23 Garth Fort
Shared with everyone ««  March 27 -] Garth Fort
Recent Documents . 3
@3 2014 Legal Filings Involving Contoso ... Wednesday at 8:11 AM 8% Garth Fort
‘We couldn’t find any recently
used decuments for you. 2015_Product_Strategy e May 16 -3 Garth Fort
USE OFFICE ON DEMAND @&l A Work Like a Network s May03 i3 Garth Fort
@3 Community Projects .+« February 25 -] Garth Fort
FY13 Product Strategy == March 27 - Allie Bellew
A3 Marketing Campaign Effectiveness e May 14 ) Garth Fort
g% Marketing Campaigns FY14 == February 25 i3 Garth Fort
[ Office_365_SFV_WIP_021814 .+« February 25 i3 Garth Fort
Senior Project Overview «s«  March 05 st Garth Fort
=| St Honore o February 25 ) Garth Fort
Swimming Lessons == February 25 i3 Garth Fort
=] work Like a Network .+« February 25 -] Garth Fort




Meet face to face instantly

B\Velgle
Business

Build & maintain client-vendor relationships with video meetings

sation (5 Participants, o iR
il 0:26 @

|
Peter Saddow

&ﬂﬁﬂ_@.m

P PNE

B |

Key considerations for UC strategy
Lync advantages
Next steps & resources

®00®® i 00000




Make smarter

decisions

/1% of business leaders
report that Enterprise Social
tools increase the speed of
access to knowledge.

McKinsey, 2013




Smart

Stay in the loop to make better informed decisions
Follow people & conversations from across your organization

: ; X

QDI Mioosolt 2015_Product_Strategy.docx |
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Photography, Go to Marketing Planning y? got print and media covered in the attached plan, but want to take
2015, and 5 more ma

our campaigns to the next level. Would appreciate any out-of-the-box
Email: katiej@officegroups.ccsctp.net N suggestions

Work number: 415 314 5555
J

Marketing Campaigns FY15
Uploaded to Marketing Campaigns > Files

|| Katie Jordan
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To Sales - US West and Amit Gupta e Reply. Shawe Mowe - 19 hours ago
I 4R e} O <
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2015_Product_Strategy Bookmark
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Download a Copy

Follow
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Smart

Get personalized insights at your fingertips
Increase visibility into other teams and departments with Delve

0] Office 365 Outicok  Calendar  People  Yammer  Shes  Oneeive  Dwlve 9 8 7
! )
N
P s Delve
 vome Mersca lscob Lo
’ A m:
- QR3 Planning and June Test results
= strategy
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<
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Delve »

Greenfield Park Renewal Greenfield budget
Concept Designs

QR 3 planning
& -

Fabricam city plan
Biin

Fabricam city plan
-}

n‘ Oan Wiliom

Geenfield Park renewal
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Microsoft

Public Sector
Big Data & Analytics




Transformative opportunity

Information
explosion,
new insights

90%

of the world’s data has been created
over the last two years alone

Shift to cheaper,
faster computing,
on demanad

45%

of total IT spend will be
cloud-related by 20207

Increasingly
data-savvy
workforce

HX

Companies that use analytics
are 5x more likely to make decisions
faster than competitors3

1. IDC. 2. Josh Waldo Senior Director, Cloud Partner Strategy, Microsoft. 3. Bain & Company, The Value of Big Data: How Analytics Differentiates Winners, 2013.



What is Big Data, really?

Data in all forms & sizes  Capture & combine it
s being generated for new insights & better,
faster than ever before  faster decisions

¥ &)




Microsoft's approach delivers data dividends

An end-to-end platform for any data and any decision maker

Transform
+ analyze

e 0 0
ﬁ* "e
Visualize

Business questions + decide Actionable
and problems results

b Collect
01100
+ manage

Microsoft data platform




arness the power of a complete data platform
Take action and operationalize

» Performance — the speed you need to make

Bl and analytics
Y immediate, informed decisions

Data enrichment and federated query

» Security — allow data access without
Data management and processing compromising security

Infrastructure « Governance and compliance — expand data
governance and information security

» Familiarity — user-friendly tools that rely on
E . existing skills
E E Scalability — easily scale both data and

On-premises Hybrid Cloud infrastructure

_ » Support - single point of contact when you
J Office Microsoft Azure BB Windows Server Microsoft SQL Server need assistance



Microsoft's comprehensive approach

Gartner Bl and One Billion Office Enterprise Cloud SQL Server is the least

Analytics Platforms suite users, making Databases 2012 Wave vulnerable database

Magic Quadrant for Excel the most widely Microsoft received the among top data

seven years running used Bl tool in the highest scores of any platforms for 5 years in
Welgle vendor in Current a row

Offering and Market
Presence

Gartner Microsoft

U Mm E A
/\p—\/
2 Auntament de )}
0 Barcelona W,
KOMMUN
m Zransport for
reater Manchester

Auckland

@) seattle.goy Forero franeport

MINIETRY OF TRANSPORTATION An Auckland Council Organisation




Governments on the leading edge

Law enforcement agency improves accuracy and shortens the
time to investigate criminal cases with Microsofts Big Data
solution.
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2.3 million hits a day for connected real-time insight, helping
Londoners choose the best way to get around the city






Mobilize your
Business with
Microsoft

I
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Microsoft



How do you take your business to new heights?




Create new tools that inform & delight customers and employees.



3+
Devices

Dispersed
Data

The worlo
has changeao



Mobility has changed ..and can change how
how we work we do business




)
' Anywhere, anytime expectations
A

Consistent user experience
across devices

Protecting data across devices
and the cloud

Mobility has changed how we work



Embrace mobility,
Take your business to the next level




Our Strategy

Devices & experiences
people love

=

Infrastructure support
that business requires




Microsoft for: mobility.

» RV, -

9
f

User Experience | Productivity | Security Management App Platform
& Data




Microsoft for mobility

Familiar User Experience across Devices

From phone, tablet
and desktop

Touch and Non touch
enabled devices

Familiar desktop
experience along with
modern apps




Microsoft for mobility

Productive on the Go with Microsoft Office

& OneDrive

Work folders or €@ OneDrive

for Business

Communicate in real-time
with Lync

Manage your email and
calendar with outlook

Protect sensitive content
with IRM

View, edit, and share Office
documents across devices



Microsoft for mobility

Windows 8.1 Security

Shared across Windows Devices




Microsoft for mobility

Unified Device Management

Windows, System Center, and Intune

, ) Devices & Platforms
\ Microsoft®
% System Center2012 :
Configuration Manager . Windows
i Microsoft Desktop ’ PCs/Tablets
, Optimization Pack (MDOP) : (x86/64, Intel SoC),
B s : :  Windows To Go
& &stem Center 2oz UE-V, App-V, MBAM H
Configuration Manager :
o oo > Single
admin
console °
ol \\/; ]
am Windows Intune W
Micosof i Windows Phone 8
> Exchange =

ActiveSync




Microsoft for mobility

One Windows for Apps

User Benefits:

Buy on PC €<->Works on Phone
More apps, faster app updates

-~

Experience improvements

3
/’]\ﬂ

NN
o,
".{5' 9

‘%\

F

S
') )p

Developer Benefits:
Windows API set, shared app model ” z

A

Converged Controls, unified toolset

Kuala Lumpur, Malaysia

Kuala Lumpur, Mal: One toolset to learn, one model to support

€ = fe




Business mobility is not just about digitization,
it's about changing the way you do business

=
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Microsoft Mobility

Investing In
Megatrends r
for Growth

& Security




Government Industry Scenarios

Insights & Mission
Critical

Cloud Platform

Productivity & Social Mobility

W

"“ ',  " \

« Government Data Center » Government indicator  Case and Task « Efficient, connected
Consolidation analysis and dashboards Management productivity

» Digital Storage and * Energy and Water  Collaboration * Investigators and
Archiving efficiency analytics o Soaial el SEriTER Inspectors

» Citizen Service Portals » Operational Intelligence analysis » Case and Document
for government services Management



Reimagining the enterprise with Microsoft

Activating the Transtorming to Empowering
business digital people

...with customer-centric ...and protecting assets in a ...to be responsive and make
solutions. mobile-first, cloud-first world. an impact from anywhere.
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